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Leisure World holds a town hall on its proposed budget for 2026. For details, see page 7.

Board Authorizes Management to Sign Master Insurance
by Stacy Smith, Leisure World News

T he Leisure World 
Community Corporation (LWCC) board of directors passed a motion at its regular July 29 meeting to authorize management to accept and sign the proposed 2025-2026 master insurance program at an approximate cost of $3,301,941. 

The property and casualty insurance policy renewal, recommended for approval by the Insurance Committee, was presented by USI for the policy term Friday, Aug. 1, 2025, through Friday, July 31, 2026, according to the board meet-ing’s agenda packet.
The board also passed a motion to accept directors and officers (D&O) insurance coverage. 

The coverage has a $75,000 deductible with a $2,000,000 limit at a total D&O premium of $130,022, and a $5,000,000 limit on umbrella coverage at a total umbrella premium of $275,466.
The program was presented to the LWCC board of direc-tors and recommended by the Insurance Committee, according to the rationale for the resolution.

Expenses and Costs
Five resolutions were streamlined and passed as a consent agenda item. They include:

1. a resolution approving the reallocation of these expenses from the operating budget to the Capital Equipment Reserve fund:
• $25,238 for Clubhouse II video security cameras• $20,000 for Technology Center furniture

• $51,635 for street light replacement
• $96,873 (total)

2. a resolution approving the reallocation of these expenses from the operating budget to the Contingency Reserve fund:• $116,500 for stipends associated with the general manager’s departure• $18,837 for forensic restau-rant audit
• $135,337 (total)

3. a resolution approving the reallocation of these expenses from the operating budget to the Facilities Replacement Reserve fund:
• $45,620 for the sink hole road replacement at Glen Eagles/Leisure World Boulevard

• $11,514 for pool chair lift/pump
• $9,203 for pool furniture at Clubhouse I
• $8,800 for spa heater• $7,075 for fitness center exercise bike
• $11,390 for fountain improvements
• $18,355 for main gate 

A National Champion

Angela Griffin, a 
retired military nurse 
who recently served 
as Leisure World’s 
July 4 parade grand 
marshal, captured 
the gold in women’s 
doubles pickleball at 
the National Senior 
Olympics on July 26 
in Des Moines, Iowa. 
Her partner Judy 
Glazer stands on the 
right. Photo courtesy 
Angela Griffin

New Fleet of Shuttle Buses Expected Soonby Leisure World News

T hree new, gas-powered shuttle buses are soon expected to replace the aging fleet of shuttle buses currently operating in the community, says Jim Rudnick, director of Security and Transportation (S&T).
The coming arrival of new buses and the addition of a new driver are expected to significantly improve operations moving forward, according to Rudnick.

Regular bus riders may have noticed that the current shuttle buses often experience 

maintenance issues that require the buses to operate on a two-bus Red and Green schedule. 
When operating on a two-bus schedule, the Red and Green lines are strate-gically adjusted to provide full coverage of the Blue line, ensuring no loss or disruption of service. The Blue line has not been taken out of service, Rudnick assures.

Bus repairs, due to their specialized nature, are often more complex and costly than those for standard vehicles. 
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A sponsored outdoor concert

Twice-
monthly Leisure World News

•	 Newspaper: advertisements and inserts
•	 Organized events: sponsorships
•	 Community reference publications: advertisements
•	 E-newsletter: advertisements
•	 Food trucks and other business opportunities

To inquire, call 240-560-5291  
or email LWNewsAds@LWMC.com

Reach our 
community of more 
than 8,000 people 
aged 55 and over
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About  
Leisure World
Leisure World of Maryland is an active  — and in fact 
very lively — gated senior living community in Mont-
gomery County with over 8,000 residents. Leisure 
World values governance by stakeholders, and commu-
nity decisions are made by a resident-led board of direc-
tors and its committees.

Recent master planning research found Leisure World 
has more recreational amenities than any other local 
senior community.

Leisure World opened in 1966. We are not affiliated 
with other Leisure World communities, but share a 
developer.

Where we are

We are located on Georgia Avenue, a busy street 
connecting rural and suburban Montgomery County 
with Washington, D.C. 

Our address is:

3701 Rossmoor Blvd, Silver Spring, MD 20906

On the Web

Public website: LeisureWorldMaryland.com

Facebook, Instagram, YouTube: LeisureWorldMaryland

Opportunities to spread your word to 
approximately 8,000 residents and 220 
staff members, as well as friends, family 
and prospective members of Leisure World

Leisure World News........................................................ 4

E-newsletter ads............................................................... 9

Community reference publications.............................10

Food trucks......................................................................10

Entertainment event sponsorships.............................. 11

Vendor tables................................................................... 12

Event space rental........................................................... 12
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ART, CRAFTS & HOBBIES
•	 Amateur Radio Club
•	 American Needlepoint Guild
•	 Camera Club
•	 Ceramics Club
•	 Community Gardens
•	 Garden and Environmental 

Club
•	 Gem, Lapidary and Mineral 

Society 
•	 Knitting Corner
•	 Model Railroad Club
•	 Needle Crafters
•	 Paw and Order Pet Club
•	 Purple Martin and Bird Club
•	 Quilters Group
•	 Rossmoor Art Guild
•	 Sew for Kids Workshop
•	 Stamp and Coin Club
•	 Technology Resource Center
•	 Wood Shop Users Group

MUSIC, DANCE & 
PERFORMANCE
•	 Arts in Motion (AIM)
•	 Ballroom Dance Club
•	 Chinese Folk Song Singing 

Group
•	 Comedy and Humor Club
•	 English Country Dance Club
•	 Fun and Fancy Theatre Group
•	 Leisure World Chorale
•	 Musicians of Leisure World

•	 Rossmoor Chamber Players
•	 Musical Jammers

•	 Sock Hop Group

VOLUNTEER & CHARITY
•	 Club Helping Neighbors in 

Need
•	 Foundation of Leisure World
•	 Kiwanis Club of Leisure World
•	 Lions Club

•	 Residents Network
•	 Rossmoor Women’s Club
•	 Rotary Club of Leisure World
•	 Scholarship Foundation of Lei-

sure World, Inc

IDENTITIES, CULTURES & 
BELIEFS
•	 Baby Boomer Club
•	 Chinese Club
•	 Diversity Relations Club
•	 Ethiopians, Eritreans and 

Friends Club
•	 Filipino-Americans and Friends 

Club
•	 French Club
•	 Friends of India Association
•	 Hadassah
•	 Hispanos de Leisure World
•	 Inter-Faith Missions Com-

mittee
•	 Italian Social and Cultural Club
•	 Jewish Residents of Leisure 

World
•	 Korean Fellowship Club
•	 Leisure World Association  

for African American Culture 
•	 LW LGBTQ+ Alliance
•	 New Yorkers & Friends
•	 PFLAG@LW	
•	 Unitarian Universalists
•	 Vedanta Study Circle	
•	 Vegetarian Society of Leisure 

World 
•	 Washingtonians & Friends
•	 Women’s Fun Bunch (widows)

LITERARY & ACADEMIC
•	 Book Club Network
•	 Center for Lifelong Learning
•	 Edmonson Historical 

Society	
•	 Fireside Forum
•	 Rossmoor Library	

•	 Short Story Group
•	 Writers of Leisure World

POLITICS & ISSUES
•	 Democratic Club
•	 Groups.io Listserv
•	 League of Women Voters	
•	 Progressives Club
•	 Republican Club

HEALTH-RELATED
•	 Alzheimer’s Caregivers Support 

Group
•	 Bereavement Support Group
•	 Blood Pressure Testing
•	 Compassion and Choices Group
•	 Friends in Sickness and Health
•	 Lions’ Vision Support Group
•	 Memory Café
•	 Living Better with Parkinson’s 

Support Group

SPORTS & FITNESS
•	 Fitness Club
•	 Golf Club
•	 Lawn Bowls Club
•	 Mind-Body Exercise Club
•	 Pickleball Club
•	 Ping-Pong Club
•	 Tennis Club
•	 Volleyball Club 

GAMES
•	 Bid Whist
•	 Billiards
•	 Bridge
•	 Chess Club
•	 Cribbage
•	 Croquet
•	 Mah Jongg
•	 Pinochle 
•	 Poker
•	 Scrabblers of LW
•	 Trivia Group

Resident clubs, groups and 
organizations Here are some of the hobbies and interests that 

appeal to our residents!
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Opportunity: Leisure World News
Leisure World News is published for the benefit of 
Leisure World residents. 

Mission: to provide news and information about 
community governance and other relevant issues, 
events and activities and to provide residents a 
forum for their opinions and an opportunity to 
contribute articles of general interest

Publication: First and third Fridays of each month 
(24 issues annually)

Impact: Read and enjoyed by more than 8,000 resi-
dents and 220 employees, plus family, friends and 
prospective residents of Leisure World

We are grateful for the enthusiastic support from 
our local businesses and individuals for their display 
and classified advertising, which is a testament to 
the effectiveness and productivity of our “one of a 
kind” community newspaper. 

Facts and figures

•	 Total print circulation: 6,300 
per issue

•	 A dedicated network of 
resident volunteers distrib-
utes papers throughout each 
neighborhood in Leisure 
World, ensuring that each 
of the 5,660 residential units 
receives a copy 

•	 Distribution boxes in the 
high traffic locations around 
our community are filled 
and quickly depleted of copies: the Administra-
tion Building, Clubhouses I and II, and medical 
center

•	 All issues of the newspapers can be read in their 
entirety online at LeisureWorldMaryland.com 

Newspaper distribu-
tion box in Leisure 
World

Newspaper advertiser testimonials

I have advertised since 2009 in the Leisure World News, 
when I started my career as a self-employed lawyer. It was 
and remains my only ad. (There are a few others, but they 
are really contributions and don't generate business.) The 
Leisure World News has grown my business from me to 
me with a staff and a crowd of interesting, challenging and 
delightful clients.

– Luann Battersby, Attorney

We couldn’t be happier with the LW News advertising for our 
medical practice! The ad communicates our services with clarity 
and professionalism and has been invaluable in helping us 
attract new patients and build stronger recognition within the 
community. The team at LW News has been incredibly respon-
sive and detail-oriented to ensure that the ad always meets our 
expectations. LW News advertising has made a real difference in 
the growth of our practice. We highly recommend their services!

– Kavita Goyal, M.D., F.A.A.D.

I appreciate the working 
relationship I’ve had with the 
Leisure World Newspaper. It 
has been flexible when neces-
sary and professional always. 
Thank you, 

– Deborah Younkers, Weichert, 
Realtors

My LW ad is great for my Real 
Estate business! The staff in 
the advertising department is 
incredibly helpful to me. They 
actually keep me on track with 
deadlines, updates and new offer-
ings. The pricing is right too! I 
highly recommend advertising in 
the LW Newspaper.

  –Eve Marinik, Samson Properties
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	■ Leisure World News

Twice-Monthly Newspaper Offers 
Advertising Opportunity
by Leisure World News

T he Leisure World News 
offers residents practical 

information, news about 
community governance, club and 
event news and human-interest 
stories. 

The newspaper is published 
on the first and third Friday of 
each month. It is both delivered 
to residents’ homes and avail-
able online at Leisure World’s 
internal website, residents.
lwmc.com, and public website, 
leisureworldmaryland.com.

Advertising is the way to 
convey your message to readers. 
Editorials are not available.

Advertising Rates
The rates for display ads 

appear in the table at right.
In addition, the back cover 

can be reserved for a full-page 
ad for 20% additional cost.

For advertisers paying in 
advance for six or more issues, 
we offer bulk discounts: 

•	6–11 issues: 10%
•	12–23 issues: 15%
•	24 issues: 20%

If you pay for ads in bulk, you 
may change the content from 
issue to issue, but the size must 
remain the same. 

When paying for multiple 
ads, the ads do not need to be 
in consecutive issues, but they 
must be no less frequent than 6 
ads in 12 months.

Discounts of 20% are 
available for IRS-recognized 
tax-exempt organizations. This 

cannot be combined with a bulk 
discount.

Submissions
•	 Send to LWNewsAds@LWMC.

com
•	 PDF format preferred
•	 Ink density: 240 maximum
•	 Digital files only. No scanned 

or photographed print ads

Ad Design
Recommendations for design 

services can be provided. 
We offer simple in-house ad 

design without logo design for $50. 

Classified Ads
Classifieds are text-only and 

printed in the classifieds section in 
the back of the newspaper. 

The general rate is $12.50 for 
the first 30 words and 10 cents for 
each additional word. 

Non-commercial ads placed by 
Leisure World residents cost $10 
for the first 30 words and 10 cents 
for each additional word. 

Notices for free events, activity 
opportunities and volunteer 
opportunities that are not for profit 
may be placed for free. 

A classifieds submission 
form is available at 
LeisureWorldMaryland.com/ 
news-events/classifieds- 
submission. 

Payment
All ads must be prepaid 

prior to the advertising dead-
line. We accept VISA, Mastercard 
or Discover, check or money order 
payable to Leisure World News, 
and electronic funds transfer. 
Payments by credit card may be 
made by phoning us at (240) 
560-5291.

Size Width & Height (Inches) B/W Color

1/16 Vertical 2.25W x 3.25H $55 $65

1/8 Horizontal 4.6875W x 3.25H $145 $155

1/8 Vertical 2.25W x 6.625H $145 $155

1/6 Horizontal 6.25W x 3.8125H $190 $200

1/6 Square 4.6875W x 4.625H $190 $200

1/6 Vertical 3.05625W x 7.625H $190 $200

1/4 Vertical 4.6875W x 6.625H $230 $250

1/4 Horizontal 7.125W x 3.8125H $230 $250

1/3 Vertical 6.25W x 7.625H $320 $350

1/3 Square 7.125W x 6.625H $320 $350

1/2 Horizontal 9.5W x 6.625H $395 $430

1/2 Vertical 4.6875W x 13.25H $395 $430

Full Page 9.5W x 13.25H $740 $800



6 | Leisure World media kit 2026

A
dv

er
ti

se
m

en
t s

iz
es

 —
 a

ct
ua

l s
iz

e
N

ot
 p

ic
tu

re
d:

 fu
ll 

pa
ge

, h
al

f-
pa

ge
 v

er
ti

ca
l, 

an
d 

th
ir

d-
pa

ge
 s

qu
ar

e.

1/
2 

ho
ri

zo
nt

al
9.

5 
x 

6.
62

5”

1/
4 

ho
ri

zo
nt

al
7.

12
5 

x 
3.

81
25

”

1/
6 

sq
ua

re
4.

68
75

 x
 4

.6
25

”



Leisure World media kit 2026 | 7

1/
2 

ho
ri

zo
nt

al
9.

5 
x 

6.
62

5”

1/
4 

ho
ri

zo
nt

al
7.

12
5 

x 
3.

81
25

”

1/
6 

sq
ua

re
4.

68
75

 x
 4

.6
25

”

1/
6 

ve
rt

ic
al

3.
05

62
5 

x 
7.

62
5”

1/
8 

ve
rt

ic
al

2.
25

 x
 6

.6
25

”

1/
3 

ve
rt

ic
al

6.
25

 x
 7

.6
25

”

1/
4 

ve
rt

ic
al

4.
68

75
 x

 6
.6

25
”

1/
6 

ho
ri

zo
nt

al
6.

25
 x

 3
.8

12
5”

1/
16

 
ve

rt
ic

al
2.

25
 x

 3
.2

5”

1/
8 

ho
ri

zo
nt

al
4.

68
75

 x
 3

.2
5”



8 | Leisure World media kit 2026

Newspaper inserts
Pre-print insert rate: $375 / full run 
Single-sheet or four-page (one-fold) inserts
All insert printing and delivery costs are paid for by the advertiser. Inserts must 
be printed in advance and delivered to Frederick News Post, our newspaper 
press, ready for distribution. Folded inserts must be delivered already folded.

Size options
Minimum insert size: 8” x 5”
Maximum insert size: 10” x 14”

Paper stock
60 lb. paper stock or lighter. (Not to exceed 60 lb. stock 
total if folded)

30 lb. newsprint stock is suggested for folded inserts.

Non-glossy paper stock is preferred.  

Delivery to Frederick News Post
All inserts must be prepaid to “Leisure World News” at time of reservation.

Delivery address:
Frederick News Post (FNP)
Attn: Receiving
351 Ballenger Center Drive
Frederick, MD 21703 

Deliveries accepted: Monday to Friday, 9 a.m. to 3 p.m.

Printing press phone: 301-662-1177

Labeling instructions: 
All boxes containing the inserts must be labeled with the following information:

1) “Inserts for Leisure World News”
2) Quantity and number of boxes   

Example: 6,300 / Box 1 of 6, Box 2 of 6, etc.
3) Name of your business and contact information

Please note: Lighter weight stock paper could result 
in multiple copies being inserted in newspapers by 
the inserting machine. Glossy stock paper is not 
recommended, since static can build up and cause copies 
to stick together.

All pre-printed inserts must be delivered at least one week prior to the print date of Leisure World News. 
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Main Gate
 ➤ from page 7

in an amount not to exceed 
$146,073. Funding is to come 
from the Replacement Reserves 
Fund. 

Culvert Replacement
A resolution was approved to 

authorize the general manager 
to sign a contract with H&H 
Concrete Construction for the 
Gleneagles culvert pipe replace-
ment project for an amount 
not to exceed $975,000, with 
$800,000 to be reimbursed by 
a grant from the State of Mary-
land. The remainder of the 
funds are to be paid from the 
Replacement Reserve Account.

After a similar resolution 
was approved on Sept. 28, 
2022, complications with the 
project arose, according to the 
rationale for the resolution. 
Since that time, the general 
manager has obtained a 
commitment from the State 
of Maryland for a grant of 
$800,000.

Board Standing Rules
The board passed two sepa-

rate motions amending two of 
its board standing rules. 

One of the rules regarding 
hybrid meetings was amended 
to include “designated 
employees and invited guests” 
as those who “shall sit at the 
table for [board and executive 
committee] meetings.”

The other motion strikes 
the following from the rules, 
as it is already included in the 
bylaws:

“Within 90 days of being 
appointed to the LWCC 
board of directors, the 
county mandated training for 
directors/alternates shall be 
accomplished and a copy of 
the certificate of completion 
of the training be submitted 
to the LWCC board secretary. 
If no certificate of completion 
is submitted, the person 
cannot be a member of the 
LWCC board of directors.”

Restaurant Ad Hoc 
Committee

The board approved a 
motion to reappoint the ad 

hoc Restaurant Committee 
for an additional year to 
monitor the performance of 
the restaurant contract with 
Perrie LLC.

The next regular meeting of 
the LWCC board of directors 
is scheduled for Tuesday, 
Nov. 28, at 9:30 a.m. in Club-
house I and via Zoom. The 
board holds a work session on 
Friday, Nov. 17. For details 
and information on how to 
attend the meeting and work 
session, see page 6 of this 
edition of Leisure World 
News. 

Board meetings and work 
sessions are open to all resi-
dents unless legally closed.

Board
 ➤ from page 7

Artisans Prepare Products for Craft Fair
by Kimberly Y. Choi,  
Leisure World News

T he yearly Holiday Arts 
and Crafts Fair returns on 

Saturday, Nov. 18, from 9:30 
a.m.-2 p.m. in the Clubhouse I 
Crystal Ballroom. 

In the meantime, artisans are 
engaged in the hard work that 
brings them vigor and peace.

Painted Glass
“You start to look at things 

differently when you start to 
paint,” says Barbara Kristal of 
Glass Act Originals, who paints 
glass bottles and fills them with 
strings of decorative lights. 

The crape myrtle trees near 
her home were always pretty 
to her, but it was only when 
regarding them with a painter's 
eye for detail that she appreciated 
the many trunks on each tree.

Flora adorns some of her 
bottles. On another, dark blue 
glass filled with lights makes a 
starry backdrop for a painted 
astronaut. Kristal also paints 
scenes from places she visits, 
and recently, she learned to 

depict lions for a sale at a 
school whose mascot is the lion. 

When Kristal took an art class 
in college, the instructor told 
her to stop choosing art electives 
because she had no talent. 

Kristal became an educator 
herself. A student preparing for 
the SATs claimed to be inca-
pable of doing math. Kristal 
insisted he could learn math, 
and years later, he was in fact 
doing math at NASA. 

As she encouraged her students 
to overcome long-held beliefs 
about themselves, so Kristal 
eventually defied her former art 
professor when she discovered an 
enthusiasm for painting pottery at 
Leisure World's Ceramics Club.

One rainy day at home, she 
experimented with painting 
flowers on an empty salad 
dressing bottle. She continued 
the project, improving her skills 
by watching painting videos. 

Today, her minivan is nearly 
stuffed with heavy boxes of 
bottles as she travels from craft 
fair to craft fair, she says. 

Practical Sewn Goods
Ellen White says people’s 

reactions to her sewing tend to 
be “You made all that?” and “I 
love the fabrics.” 

At last year’s Holiday Arts and 
Crafts Fair, she sold about 40 
bowl cozies, which make bowls 
easier to take out of the micro-
wave. A fair visitor once bought 
over a dozen as small gifts for 
her guests. Other popular items 
include aprons, table runners 
and ‘wallets’ for carrying teabags. 

She started making the teabag 
wallets when she worked at The 
Mansion at Strathmore, which 
sometimes held tea events. She 
sold them at the Mansion’s shop. 

White enjoys browsing fabrics 
and choosing appropriate 
prints. Her daughter teases her 
for using teacup-print fabric for 
a tea wallet and vegetable-print 
fabric for cooking items. 

“Sewing is in my blood,” 
White says. She learned as a 
child from her mother, who 
continues to sew at 95. 

White and her mother and 
sisters sometimes gather in a 

countryside cabin and spend 
some time sewing together. 

White jokes that keeping 
busy with making things lets 
her “justify sitting down.” 

“I think for me, it’s the 
mindset of being productive, 
and I see my mother being that 
way at 95.” 

Chesapeake-Inspired Crafts
Marie Zaker named her craft 

business “Chesapeake Girl.” 
She enjoyed spending time 
at her family’s beach house 
as a child, sometimes fished 
her own meals to save money 
in college and got a degree in 
marine science. 

Her wide range of artistic 
pursuits expresses a sense of 
place and love of the sea. She 
uses Chesapeake Bay-related 
imagery and humorous phrases 
to design graphics for t-shirts, 
stickers and mugs. She makes 
jewelry that recalls sea glass but 
is actually made from pieces 
of bottles she collects from 
her apartment’s recycling and 
tumbles smooth. 

Her other products include 
wreaths, napkins embroidered 
with crabs and wooden commu-
nity signs with geographical 
coordinates. 

She also paints and makes 
garlands of oyster shells 
sourced from a friend who 

Clockwise from left, Barbara Kristal applies the bottommost layer of paint to a 
glass bottle; Ellen White uses a sewing-machine; an oyster shell painted with 
flowers by Marie Zaker. Photos by Kimberly Y. Choi, Leisure World News

Leisure World Plaza. At the 
sudden horn, which makes the 
team jump just a little, Ashley 
Noland slowly shakes her head 
with a wry smile: “Every day,” 
she sighs. “Every day.”

Whack-a-Mole Duty
Arryal Liverman is at the 

window, where a fairly steady 
stream of vehicles coasts up 
to the gate in the visitors lane. 
She leans out the window to 
receive either a guest pass or 
information.

To one driver: “Are you from 
a nursing agency?.... What’s the 
agency? .... One sec, I have to 
give [the resident host] a call 
…. Hello, I have a nursing aide 
at the main gate. Can she come 
through?”

A plumbing/heating/elec-
trical maintenance van rolls 
up and the driver provides 
the address of the resident 
who hired him. “One minute, 
please,” and Liverman’s finger 
trails down the smudged 
computer screen over names 
she has clicked to. “I’m 
sorry, you’re not on her list.” 
Liverman places a phone call to 
the resident.

The dispatch radio crackles 
loudly: “Connecticut [gate] 
to Mobile 10 [special police 
officer],” and a conversation 
about checking a vehicle license 
plate number ensues.

At the window: “You need 
to make a U-turn to go to the 
Plaza.”

At the phone: “Can you 
spell your last name for me?... 
And how many people will be 
coming?”

At the window, after a driver 

repeats something a few times 
with increasing exasperation: 
“Sir, I can’t hear you with your 
car window closed.”

At the window, after 
another driver provides 
her name: “Do you have an 
address for the resident?” The 
driver shrugs.

Pedestrians also stop by the 
gatehouse: A real estate agent 
comes to pick up a key. A resi-
dent is locked out and needs 
her backup key. Another resi-
dent just got an RFID for her 
car and asks that Security affix 
it properly to the windshield.

RFIDs and DwellingLIVE
As visitor vehicles line up at 

the window, many residents’ 
vehicles sail through the 
middle entrance lane, where 
the gate automatically lifts to 
allow them through. These 
vehicles have an RFID tag 
on them, which means the 
vehicle and its owner have 
been registered with the Secu-
rity department.

Even in the visitor lane, 
some vehicles come through 
after spending only a few 
moments at the window. 
Those are the ones whose 
drivers roll up holding their 
printed guest pass out the 
vehicle window. The atten-
dant leans out with a scanner 
in hand, points it at the pass, 
and – bloo-oo-oo-p! – the 
scanner’s chirp indicates the 
driver may enter.

Some visitors still show the 
gate attendants a small paper 
pass the size of a credit card, 

but those are becoming fewer 
as they are being phased out. 
Being phased in, however, is 
a new online system called 
DwellingLIVE, which allows 
residents to enter their 
expected guests’ names, dates 
and even times of their visit.

Challenging and Uplifting
Video cameras with clear 

audio positioned at all three 
entrance gates have, unfortu-
nately, captured some unsavory 
behavior by some recent visi-
tors directed at Security staff. 

One man spewed curses – 
and worse – at another driver 
and the gate attendant, and 
another got out of his vehicle 
and approached the gatehouse 
window with angry shouts 
and demands. (He ended 
up driving through the gate, 
breaking it.)

Jim Rudnick, the director of 
Security, showed the video at 
a Security and Transportation 
Committee meeting, then 
again during a security presen-
tation at a residents meeting 
in one of the mutuals. The 
clips were met with residents’ 
murmurs and shocked gasps.

But putting aside the 
thought of ill-mannered 
drivers, a few bright moments 
punctuate Christian, Noland 
and Liverman’s Monday shift. 
A couple times, a special police 
officer stops by to drop off an 
armload of snack bags. And 
as her car rolls to the window, 
a cheerful woman calls out to 
Liverman: “Hello! You look 
cute as a button today!” 

GATEHOUSE GOOD TO KNOWS
• When phoning the gatehouses, please be patient – Some-

times all attendants are on the phone, with calls still coming 
in

• Speak clearly and slowly, so the attendant won’t have to ask 
you to repeat information

• When booking a Dial-a-Ride, keep in mind there’s a poten-
tial for delay; sometimes right after booking a pickup, an 
emergency call comes in. It’s difficult to estimate how long 
the wait will be

• Ask your guests to be helpful by having their guest pass 
ready when approaching the gatehouse, and make sure 
they have the correct spelling of your full name, mutual and 
address

Everyone has bad or busy days, but residents, guests and staff 
are asked to be courteous. Gate personnel work hard to keep the 
community as secure as possible.

Nov. 16: Last Day for 
Yard Waste Pickup
by Leisure World News

T he last date of yard waste 
pickup this year 

is Thursday, Nov. 
16. The Grounds 
Maintenance 
Department will 
resume the Monday 
and Thursday 
service on Monday, 
March 4, 2024, 
weather permitting.

Yard waste 
includes all organic 
matter, such as 
raked leaves and 
branches. Until 
Nov. 16, residents 
may phone (301-598-1314) to 
request a pickup. They should 
leave a voicemail stating their 
name, address, phone number 
and request for the yard waste 
pickup.

The yard waste should be left 
at the curb in a visible location 
nearest to their home. Any loose 
vegetation needs to be inside a 

brown paper bag. No metals, 
plastics or other non-vegetation 
should be included, because 

the load may be 
rejected at the 
county recycling 
station. Bags 
should not be 
overfilled with too 
much weight.

Branches, sticks 
and brush that 
cannot be placed 
in a paper bag 
must be bundled 
and tied with yarn 
or twine. Plastic 
bags are not 
accepted and are 

not picked up by the Grounds 
Department.

The yard waste that is 
disposed of in Leisure World 
is placed into a dumpster and 
taken to an offsite recycling 
center to be ground and made 
into mulch as part of Mont-
gomery County’s recycled 
mulch program.

Photo by Leisure World News
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LWCC committees 
explain the capital 
budget and master plan. 
For details, see pages 8 
and 9.

 ➤ to page 6

Construction of New 
Parking Is Underway
by Leisure World 
News

L ighting 
installation 

has begun at 
the soon-to-
come parking 
lot adjacent to 
Clubhouse I, 
along with new 
curbs, gutters 
and sidewalks 
that are expected 
to be completed 
(weather permitting) by 
Thanksgiving, Thursday, Nov. 
28, according to senior project 
manager Tom Snyder.

Paving of this new upper 
parking lot is expected to 
occur during the first week of 
December and will likely open 
shortly thereafter.

Additionally, repaving of the 
section of the Administration 
Building parking lot closest 
to Leisure World Boulevard 
is expected to be complete by 
the evening of Friday, Nov. 15. 
Once repaving and parking 
stall striping is finished, this 
parking lot is expected to fully 

reopen on Saturday, Nov. 16. 
Full access to the circular drive 
between the Administration 
Building and Clubhouse I is 
also expected to resume.

Residents are reminded to 
drive slowly and cautiously 
when entering, driving 
through, and exiting the 
parking lot and to continue 
following directions provided 
by signage and traffic 
personnel.

Shuttle bus service 
continues to run between the 
entrances of the Administra-
tion Building and Clubhouse I 
daily from 10 a.m.-8 p.m.

Golf ’s Got Game
With course renovation complete, it’s the 
perfect time to join
by Stacy Smith, 
Leisure World News

A n 
unseasonably 

warm November 
that could extend 
into winter is 
providing golfers 
an opportunity to 
continue playing 
and non-golfers 
to pick up a club 
for the very first 
time and try their 
hand at the sport.

The course 
is open all year 
long to residents 
and their guests, 
but don’t ‘putter’ 
around when it 
comes to signing 
up for a 2025 golf 
membership! 

Current 
and prospec-
tive golfers 
may renew or 
purchase an 
annual golf membership for 
the calendar year that runs 
from Wednesday, Jan. 1, 
2025, through Wednesday, 
Dec. 31, 2025. Payments are 
not pro-rated.

Any person who pays the 
annual greens fee automat-
ically becomes a member of 
the Golf Club, which entitles 
him or her to join one of the 
golf leagues (nine-hole and 
18-hole women’s leagues and 
a men’s league). The Club 
also hosts Maryland Interclub 

Senior Golf Association events 
(known as “MISGA”).

And current residents 
who’ve never joined the Golf 
Club may join for a three-
month trial period; they may 
later opt to use the payment 
toward a full membership.

Residents can pay for their 
2025 membership using credit 
card, check or cash at the Golf 
Pro Shop. The Pro Shop is 
open Monday through Friday, 
8 a.m.-5 p.m. or is available 
by phone at (301-598-1570).

About the Course
The recently completed 

18-hole renovation of the course, 
the first renovation of its kind 
at the course, accentuates not 
only the greens’ beauty but also 
its efficiency and smoothness of 
play, according to Leisure World 
PGA Pro Richard Rosenthal.

“This course is recognized 
county-wide for its dog-leg 

challenges, speed of greens and 
deep ‘Better Billy Bunkers,’” says 
Rosenthal.

The two-year renovation was 
completed by top golf build 
company McDonald & Sons; its 
bunkers are designed by Joel 
Weiman and feature pristine 
white Augusta sand that glistens 
in the sunlight. And repaving 

Warfel’s preparation for construction of a new parking 
lot adjacent to Clubhouse I continues on Nov. 13. Photo 
by Leisure World News

At top, sprinklers spray water across the greens and a 
renovated bunker at the golf course. Photo by Leisure 
World News; at bottom, a scenic fall view of the course, 
photo by Brenda Curtis-Heiken
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Newspaper deadlines 2026
Display and classified advertisement deadlines are Tuesdays by 3 p.m., unless otherwise noted below.

Deadline	 Edition 
	 Date

Dec. 19, 2025*............................................Jan. 2, 2026 

Jan. 6................................................................Jan. 16 

Jan. 27..............................................................Feb. 6 

Feb. 10..............................................................Feb. 20

Feb. 24.............................................................March 6

March 10........................................................March 20 

March 24.......................................................April 3

April 7..............................................................April 17

April 21............................................................May 1

May 5................................................................May 15

May 26............................................................June 5

June 9..............................................................June 19

June 23............................................................July 3

Deadline	 Edition 
	 Date
July 7.................................................................July 17

July 28..............................................................Aug. 7

Aug. 11...............................................................Aug. 21

Aug. 25............................................................Sept. 4

Sept. 8.............................................................Sept. 18

Sept. 22...........................................................Oct. 2

Oct. 6...............................................................Oct. 16 

Oct. 27............................................................Nov. 6

Nov. 10.............................................................Nov. 20

Nov. 23*..........................................................Dec. 4

Dec. 8...............................................................Dec. 18

Dec. 21*...........................................................Jan. 1, 2027

* Early Deadline 

Opportunity: 
E-newsletter ads

Leisure World management sends two email newsletters to 
the community each week, one containing general practical 
information for residents and one focused on upcoming 
events and entertainment. The email is sent to a list of nearly 
4,000 recipients and growing.

We offer banner and side ads on these e-newsletters. As 
pictured, banner ads may be placed below the Leisure World 
heading or below the entire message text, and side ads are posi-
tioned with the text wrapping around it. The entire ad can be 
made a hyperlink. 

Pricing

600 x 80 banner ad	 Top: $110	 Bottom: $85 
240 x 200 side ad	 $110

Submissions

Submit your ad as a .png or .jpg to LWNewsAds@LWMC.com. 
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Opportunity: Community 
reference publications

Contact us about upcoming publications. Some 
examples include:

•	 Community guide
•	 Refrigerator magnet with phone numbers
•	 Golf calendar
•	 Walking paths guide
•	 Botanical guide to Leisure World landscaping
•	 Guide to Leisure World’s wildlife

Community guide

The community guide is a 
thorough resource about living 
in Leisure World printed on 
glossy paper and spiral-bound. 
It is distributed to all current 
residents and given out to new 
residents. 

Full page
7.0625” x 9.125”

Half page
Vertical: 3.4375” x 9.125”
Horizontal: 7.0625” x 

4.4792”

Quarter page
3.4375” x 4.4792”

Eighth page
3.4375” x 2.1563”

Refrigerator magnets

Magnetic cards with useful 
Leisure World phone numbers 
are given out to new residents 
and can be requested from the 
Communications department. 
We offer advertisement space 
above the phone numbers. 

Advertisers sponsor the cost of 
printing 500 magnets, which 
are distributed until the supply 
is finished. We only accept one 
magnet sponsor at a time.

Ad size: 3.2” x 1.5”

Golf calendar

The golf calendar displays 
Leisure World golf course 
events through the year plus 
information about membership, 
rules and fees.

Full-page ad size: 4.5833” by 
7.8333”

Walking paths, botanical 
and wildlife guides

These fun guides foster a 
connection between residents 
and their surroundings. Ad 
sizes vary by publication.

Submissions

Contact 240-560-5291 to inquire about detailed 
specifications.

Email submissions to LWNewsAds@LWMC.com.

Fire, Police, Rescue ............................... 911
Main Gate (24 hours) .......... 301-598-1044
Administration ..................... 301-598-1000
Clubhouse I ......................... 301-598-1300
  Terrace/Stein Room .......... 301-598-1331
  Clubhouse Grille ................ 301-598-1330
  Eyre Tour and Travel .......... 410-442-6872
  Xfi nity cable TV/internet .... 855-638-2855
Clubhouse II ........................ 301-598-1320
  Computer Center ............... 301-598-1306 
  FISH offi ce ......................... 301-598-1345
Golf ...................................... 301-598-1570
Inter-Faith Chapel ................ 301-598-5312
Our Lady of Grace Church ... 301-924-0067
Physical Properties (PPD) .... 301-598-1500
Post Offi ce ........................... 301-598-1030
Security and Transportation 301-598-1355
Signal Financial Federal 
Credit Union ..........301-933-9100, ext. 104
Social Work .......................... 301-598-1581
MEDSTAR HEALTH MEDICAL CENTER
Medical Appointments ........ 301-598-1590
Pharmacy ............................. 301-598-1005
Dental Offi ce ........................ 301-598-1015
Laboratory Services ............ 301-598-1045
MedStar Montgomery Medical Center 
(hospital) ............................. 301-774-8882

Sponsored by
John Radcli� e | REALTOR®

Leisure World resident
301-233-0093 (cell)

301-681-0550 (o�  ce)Your ad here

Golf Course 
Calendar 2026

Head Golf Professional: Richard Rosenthal  
Golf Superintendent: Frank McLaughlin
Golf Pro Shop Phone: (301) 598-1570

A Guide to Leisure World’s 
Walking Paths

Opportunity: 
Food trucks

Food vendors may serve at events; there is no 
charge for 
space. They 
must arrange 
with the 
Lifestyle 
department 
in advance: 
301-598-1320 
or Lifestyle@
LWMC.com. 

LIVING AT LEISURE 
WORLD OF MARYLAND
2026
A guide to active living  
in our community

 Goyal 
INTERNAL MEDICINE  

 

DERMATOLOGY 

Brought to 
you by

Attendees at an outdoor concert line 
up for a meal
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Opportunity: Entertainment 
event sponsorships

Leisure World’s Lifestyle depart-
ment organizes and coordinates 
major events and activities 
throughout the year with support 
from the Communications team.

Many events are free to the entire 
Leisure World community, but 
some events require advance 
ticket purchases by residents.

Community events offer exclusive 
sponsorship opportunities. The 
sponsorship level or cost is deter-
mined by the Lifestyle depart-
ment based on the type of event 
and where it is being held.

Included for sponsors
•	 Sponsor logo on all promotional 

outdoor banners, posters or 
other signage. An average of 
101,174 vehicles enter or reenter 
the community in one week

•	 Sponsor logo on Leisure 
World’s TV channels, which 
promote upcoming events

•	 Mentions in event publicity 
articles in Leisure World News 
and e-newsletters, plus Leisure 
World News advertisements

•	 Table and chairs provided to 
company sponsors’ employees 
during events to promote their 
business services, display and 

hand out promo-
tional materials or 
items

•	 Sponsorship 
announcements, 
introductions and 
mentions during 
the event

How to sponsor

Potential sponsors 
should contact 
240-560-5291 or 
LWNewsAds@
lwmc.com. An 
event sponsor will be given a 
contract to sign that includes 
details about the event. Payments 
are required two weeks prior to 

the event date and must be made 
payable to “Leisure World of 
Maryland Corporation” by check 
or credit card.

Free outdoor concert series banner

Cardboard fans distributed at a summer outdoor 
event, front and back

Your logo here!

or use the full 
back surface!

Your ad 
here!

Sponsored events in 2026

•	 April: Spring Easter Egg Hunt
•	 May: Cinco de Mayo
•	 Juneteenth
•	 July 4 parade and celebration
•	 Summer: Caribbean Night

•	 July–September: Outdoor con-
cert series, free to residents

•	 Fall: Disco Night
•	 Oktoberfest
•	 November: Western Night

•	 December: Holiday Jingle 
Mingle

•	 December: New Year’s Eve Ball
•	 Other events may be sponsored 

as well; let us know
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Opportunity: Event space rental

Our Lifestyle department offers 
rentals of six rooms in Club-
house I, including the Crystal 
Ballroom, and the outdoor lanai, 
which surrounds the Clubhouse I 
pool.

All rooms include the necessary 
AV equipment to meet your 

needs. Room sizes vary and range 
from 25 to 300 capacity. You may 
specify the placement of tables 
and chairs, so these rooms can 
accommodate seating arrange-
ments ranging from a lecture with 
rows of seats to a dinner party.

The cost for a 4-hour rental ranges 

from $50 to $400. Additional 
hourly rates and setup fees apply.

Food service and catering are 
available.

Please contact our Lifestyle 
office for more details and rental 
contract: Lifestyle@LWMC.com 
or 301-598-1300.

Opportunity: Vendor tables 
One way to take advantage of 
Leisure World’s active lifestyle is 
marketing to residents in person 
at Clubhouse I, which is open 
daily from 7 a.m. to 10 p.m.

Businesses may rent a table in the 
Clubhouse I lobby:

•	 $300 for one day
•	 $900 for one week (recom-

mended)

The table is a 6-foot by 3-foot 
wooden table with chairs and 
located inside the main lobby of 
the clubhouse, situated outside 
the Crystal Ballroom and in front 
of the library.

What you may display
•	 Tablecloths and table banners 

are welcomed
•	 One floor-

standing banner of up to 3x6 
feet is allowed

•	 Other display items such as 
flyers, hand-outs, and signage 
must fit on top of the table

•	 Static displays and free hand-
outs may remain on the table 
during the rental period

Contact LWNewsAds@LWMC.
com or 240-560-5291. Payment 
may be made by check, credit 
card, or electronic transfer to 
“Leisure World of Maryland 
Corporation.”

LanaiMaryland Room A seminar in the Baltimore Room

Table in Club-
house I Representatives from a 

company speak to potential 
customers

Your vendor 
table here


